At Restaurants and Wine Stores Statewide…
 

April is New York Wine Month!
 

            More than 160 restaurants and 200 wine stores throughout New York State will be celebrating New York Wine Month in April by offering their customers hundreds of fine New York wines from about 90 wineries.    The restaurants and stores are listed by region on a special dedicated web site, www.newyorkwinemonth.com.  

            “April is the perfect month for celebrating New York wines,” said Jim Trezise, President of the New York Wine & Grape Foundation which is orchestrating the month-long promotion.  “The 2007 vintage was the best in at least 15 years, and many of the wines will be unveiled for the public in April.  In addition, a major ‘Taste of New York’ public television series produced by WXXI in Rochester will begin airing in April, along with publication of a ‘Taste of New York’ cookbook featuring New York wines and foods.  And it’s the onset of the wine country tourist season when consumers start planning their trips to New York’s great wine regions.”

            The promotion extends throughout the state except in New York City, where a separate promotion is being planned.  The other markets include Long Island, the Hudson Valley and greater Albany area, Syracuse, Rochester, Buffalo, North Country and the southern tier (Ithaca, Corning, Elmira).  A few months ago, the Foundation met with wholesalers representing New York wines, who have helped enlist the restaurants and wine shops participating in the April celebration.

            “We are very grateful to our wholesaler partners, and to the hundreds of restaurants and fine wine stores working with us,” said Trezise.  “There is a national trend toward buying local products, and the enthusiasm we have seen indicates that it’s at work right here in New York.”

            The Foundation is supporting the promotion with radio and print advertising in every market, a dedicated web site, a customized wine list for restaurants, point of sale materials, and a public relations campaign.

            The radio campaign describes the promotion and direct listeners to the web site, www.newyorkwinemonth.com, for detailed information on the local restaurants and stores featuring New York wines.  The companion print campaign, targeted mostly at lifestyle publications, actually lists the participating stores and restaurants in the local areas.

            The newyorkwinemonth.com web site lists all of the participating wineries, restaurants and stores, including the specific wines they are featuring.  The site is searchable by region to make it convenient for consumers.

            A unique feature of the campaign is customized wine lists for the participating restaurants made possible by modern technology and a pURL—a personal URL.  Basically, a standard template exists for an attractive wine list, including an introduction and a back-cover description of the New York wine industry.  When the restaurant has selected the wines it will feature, it enters those (and their descriptions) into the pURL for a customized wine list that is then printed and shipped to the restaurant.

            “We are very excited about this feature as a new way to support our partners in the promotion,” said Trezise.  “It is truly an innovative way to get everyone involved in the process and excited about the partnership.”

            The Foundation has also developed a special series of point of sales materials, “New York’s Great Grapes”, that is on its web site (www.newyorkwines.org) ready to be downloaded and printed by wholesalers, retailers and restaurants.  The series includes the 18 most common varietal wines with photographs of the grapes, the wine in the glass, and some recommended foods to accompany it.  Each of the items—such as shelf talkers, table tents, and case cards—also includes space for including information about individual wineries and wines.

            The public relations campaign includes radio and television interviews in various markets to promote New York Wine Month, and to encourage consumers to patronize the businesses supporting local products.

            “When we buy New York, we build New York,” said Trezise.  “The wineries, restaurants and wine shops are all New York businesses who provide New York jobs and pay New York taxes.  It just makes sense that we all work together.”

            The promotion was made possible by a special grant obtained through the leadership of Senate Agriculture Chair Catharine Young and her colleagues, with support from Assembly Agriculture Chair Bill Magee.  “We are deeply grateful for their support in helping us build the New York grape and wine industry,” said Trezise.
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